(SET::B)
 Ans to the Que. No. 1
Independent Variable: Product Quality, Communication, Lucrative Website, After Purchasing Service, Reliability
Dependent Variable: Revenue and Earning

Ans. to the Que. 2

Product Quality Is

	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.712
	3



Communication is
 
	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.708
	3



After Purchasing Service 

	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.707
	4





Lucrative Website is 
	
Reliability Statistics

	Cronbach's Alpha
	N of Items

	.813
	2




Reliablity is 
	
Reliability Statistics

	Cronbach's Alpha
	N of Items

	.702
	3

	
	



** No explanation



















Ans.to the Que. No 3

Compute the new variables 
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Ans to the Que. No 4

	Model Summary

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.946a
	.894
	.878
	1.05295

	a. Predictors: (Constant), Reliablity.New, Communication.New, Lucrative, After.Purchasing, Product



Adjusted R Square Is .878 . So this is more effective and Strong because adjusted R Square is more than 80%
** Explanation is not appropriate.
[bookmark: _GoBack]
Ans.to the Que.No 5
Independent to Independent variable correlation: Product, Communication New, After purchasing, Lucrative and Reliablity.New both are comparatively weak correlation. Both are same number like 1.000 that remains more (.7 )
Independent To Dependent Correlation: Dependent variable Revenue.New to all independent variable Product, Communication New, After purchasing, Lucrative and Reliablity.New comparatively strong correlation. This value is not below (.3)

[image: ]
Ans.to the Que.no. 6
Communication.New hypothesis is rejected Because its  beta value is (-.027)
Rest of the independent variables are accepted.

	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	.859
	.959
	
	.896
	.377

	
	Product
	1.212
	.126
	.915
	9.617
	.000

	
	Communication.New
	-.041
	.092
	-.027
	-.451
	.655

	
	After.Purchasing
	.059
	.074
	.050
	.793
	.433

	
	Lucrative
	.001
	.102
	.001
	.014
	.989

	
	Reliablity.New
	.021
	.126
	.016
	.164
	.871

	a. Dependent Variable: Revenue.New
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